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TOILETS FOR ALL | unicef ¢
UNICEF AND LIXIL HAVE JOINED FORCES FOR A ONE-OF-A-KIND
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PARTNERSHIP TO TACKLE THE GLOBAL SANITATION CHALLENGE.

OUR BELIEF “We helieve every child, no matter where they
live or their circumstance, has the right to safe sanitation.”

THE GLOBAL IMPACT OF POOR SANITATION
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Toilets play a crucial role in keeping children healthy, preventing
the spread of disease and allowing them to live with dignity.

...which is why we have launched a global partnership that will
leverage UNICEF and LIXIL's complementary strengths:
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The partnership will focus 1. Market-driven programs

on three key areas: 2. Joint advocacy efforts

3. Fund-raising and engagement activities

* Data from WHO and UNICEF Joint Monitoring Programme
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*** source LIXIL/Oxford Economics, 2015 data

UNICEF does not endorse any company, brand, product or service.




